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An interesting news item dealing with workplace communication 
from:  
 
http://money.cnn.com/magazines/business2/101dumbest/full_list/page1.html 
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18. Perhaps they should change the motto to "Don't be stupid." 

New Google employee Mark Jen adds a post to his blog in which he says he spent his first day in 

an HR presentation about "nothing in particular." Apparently, Jen snoozed through the 

company's strict disclosure rules. In a subsequent post, he reveals that the company expects 

unprecedented revenues and profit growth in 2005, projections that Google has yet to share with 

Wall Street. Jen soon receives another presentation from HR: a pink slip. 

 


